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Abstract

The purpose of this study is to explore oyster consumption behavior and influencing factors in Twenties
through focus group interview. This research made 7 Focus group. The results of this study show that 20s
have a negative attitude toward oyster. They had a strong sense of rejection of all tangible & intangible

clements such as taste, texture, fragrance,

and appearance of oyster.

These 20s respondents perceived

oysters as unfamiliar foods, and they formed negative attitudes that were close to the abominable foods.
Oyster was recognized as old food for 50s generations of parents or older aged. Oyster are being
positioned as a food for the elderly in their 20s, with the oyster brand aging phenomenon.

This study found that the experience of eating oyster was key influential factor of consumption
propensity. In their twenties who had experienced eating oyster during their childhood or growing season,
they had no objection to oyster, and they showed a positive attitude in all factors such as distinctive taste,

texture, fragrance, and appearance.

Key words : Oyster, Consumption propensity, Twenties, Focus group study
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