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Abstract

This study aims to clarify the main characteristics of Gen Z adolescents from Gen X's perspective. For
this purpose, a delphi survey was conducted with 19 experts in three sessions from May 10 to May 20,
2020. To analyze the collected data, descriptive statistics, including frequency, percentage, the mean, and
standard deviation, were implemented, and internal reliability test on the survey instrument was carried out
for statistical processing. The main results are as follows : First, the delphi research on the required item
for way of communication suggested interact with close friends online rather than offline, experience
anything with an open attitude to various cultures and access information using text, SMS messages, online
search, etc. Second, the delphi analysis on professional ethics & generation values suggested using social
media in a unique way, more interested in micro-entrepreneurship than employment in large companies and
digital payment. Third, the delphi analysis on competency for future suggested ability to utilize digital
storytelling technology, to communicate in real time/non-real time without time and place restrictions, and
multitasking ability to perform various digital devices at once.
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<Table 1> Demographic variable

Variables Item N %
Male 9 47.37
Gender Female 10 5263
Ace 40’s 10 52.63
8 50's 9 4737
Level of Doctorate completion 8 42.11
Education Doctoral Degree 11 57.89
Professor 8 42.11
Position Youth experts 6 31.57
Instructor 5 26.32
" Less than 5 years 6 31.57
EWorllng 5 to 10 years 9 47.37
xperience
More than 10 years 4 21.01
Total 19 100.0
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<Table 2> Results of the 2nd & 3rd Delphi of communication

Percentage Avg

Results of the 2nd M SD 25750g75 mew

1. Experience anything with an open attitude to various cultures. 611 99 600 600 7.00 645

2. rétsp ggi\éc.es the problem through self-service or digital with automated 44 117 400 400 600 195

3. It responds anonymously by accessing the Internet and social media. 621 113 600 700 7.00 6.0

4. Express emotions with visual materials such as emoticons and image files. 626 99 600 700 7.00 679

5. Interact with close friends online rather than offline. 579 113 500 600 7.00 511

6. Games are usually considered the main source of entertainment. 647 112 600 700 7.00 735

7. It is fast-responsive and pays more attention to images than text. 579 85 500 600 600 532
8. The momentary concentration is excellent, and a lot of information can be

digested in a short time. 489207 400 500 7.00 405

9. Rather than sharing images created by others, they share their own

563 130 500 600 7.00 482

creations.
10. Access information using text, SMS messages, online search, etc. 621 113 600 700 7.00 647
N=19 Kendall’s W=.362 Chi-Square=61.985 df=9 sig=.000

Percentage Avg
Results of the 3rd M SD 25750g75 Pmiy
1. Experience anything with an open attitude to various cultures. 6.16 .60 600 600 7.00 671
2. rétsp gg;\:s the problem through self-service or digital with automated 43 100 400 400 500 174
3. It responds anonymously by accessing the Internet and social media. 584 106 500 600 7.00 6.00
4. Express emotions with visual materials such as emoticons and image files. 568 120 500 6.00 7.00 545
5. Interact with close friends online rather than offline. 637 955 600 700 7.00 7.66
6. Games are usually considered the main source of entertainment. 565 .78 500 600 700 624
7. Tt is fast-responsive and pays more attention to images than text. 547 84 500 500 6.00 4.6l

8. The momentary concentration is excellent, and a lot of information can be

digested in a short time. 605 8 600 600 700 634

9. Rather than sharing images created by others, they share their own

516 .8 500 500 6.00 3.79

creations.
10. Access information using text, SMS messages, online search, etc. 605 97 600 600 7.00 647
N=19 Kendall’s W=.391 Chi-Square=66.882 df=9 sig=.000
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<Table 3> Results of the 2nd & 3rd Delphi of Professional ethics & Generation values

il

1]
0x
g

Percentage Avg
Results of the 2nd M SD B 0 75 Hy
1. Personal, independent, and economic values are prioritized. 568 120 500 500 7.00 5.6l
2. Digital payment and mobile payment are preferred over offline. 505 135 400 500 600 418
3. As a gourmet generation, we spare no investment in food. 611 99 600 600 7.00 7.05
4. Focus on your own work/study in job/learning activities. 568 115 500 600 7.00 6.08
5. Put more value on trust, security and digital functions. 574 124 500 600 7.00 592
6. SNS friends are given priority over family members. 595 117 500 600 7.00 647
7. 1t is sensitive to new technologies and actively utilizes them in its own 574 119 500 600 600 603
consumption activities.
8. Usually they don't know much about finance, but they do vigorous 530 133 400 500 600 476
consumption activities.
9. In general, they are more interested in micro-entrepreneurship —than 526 119 500 500 600 49
employment in large companies.
10. \INJ:;ng social media, usually in the pursuit of your own life in a unique 632 74 600 600 700 805
11. In general, global generation consciousness is stronger than global class 505 112 500 600 700 692
consciousness.
N=19 Kendall’s W=.142 Chi-Square=26.920 df=9 sig=.003
Percentage Avg
M SD
Results of the 3rd % 50 75 My
1. Personal, independent, and economic values are prioritized. 547 8 500 500 600 563
2. Digital payment and mobile payment are preferred over offline. 611 93 600 600 600 755
3. As a gourmet generation, we spare no investment in food. 558 107 500 600 600 584
4. Focus on your own work/study in job/learning activities. 521 97 400 500 600 453
5. Put more value on trust, security and digital functions. 579 .97 500 600 7.00 647
6. SNS friends are given priority over family members. 542 126 400 600 600 574
7. It is sensitive to new technologies and actively utilizes them in its own 5496 500 600 600 545
consumption activities.
8. Usually they don't know much about finance, but they do vigorous S 104 500 500 600 450
consumption activities.
9. In general, they are more interested in micro-entrepreneurship —than 605 102 500 600 700 7.68
employment in large companies.
10. \INJ:;ng social media, usually in the pursuit of your own life in a unique 53 88 500 500 600 4R
11. In general, global generation consciousness is stronger than global class 616 95 500 600 700 779
consciousness.
N=19 Kendall’s W=.161 Chi-Square=30.670 df=9 sig=.000
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<Table 4> Results of the 2nd & 3rd Delphi of Competency

Percentile b
Results of the 2nd M SD 5 0 75 29
1. Critical thinking skills and problem solving skills 579 127 500 600 7.00 582
2. Multitasking ability to perform various digital devices at once 579 175 500 600 700 6.63
3. Self-directed and leadership 532 105 400 500 600 4.63
4. Collaborative ability to create collective intelligence 595 177 600 700 700 676
5. Adaptability to new products (augmented reality, etc.) 568 115 500 600 7.00 579
6. zﬁ;li)rirlliltgilo ntz eei)g)ress thoughts and ideas through videos, 3D materials, 526 169 500 600 600 505
7. Direct participation and activities as experience and exploration 495 102 400 500 600 379
8. ?ezgitc};l ggscommunicate in real time/non-real time without time and place S84 101 500 600 700 621
9. Ability to utilize digital storytelling technology 637 83 600 700 7.00 750
10. Ability to actively manage finances 437 146 400 400 600 28
N=19 Kendall’s W=.264 Chi-Square=45.185 df=9 sig=.000
Percentage Avg
Results of the 3rd M SD 5 - Og — Pn,mg.ly
1. Critical thinking skills and problem solving skills 547 96 500 600 600 5.08
2. Multitasking ability to perform various digital devices at once 600 105 500 600 700 642
3. Self-directed and leadership 558 69 500 500 600 487
4. Collaborative ability to create collective intelligence 589 93 500 600 700 6.1
5. Adaptability to new products (augmented reality, etc.) 547 96 500 500 6.00 458
6. ;I\llialgiatt}ilo r;[so, ee?g)ress thoughts and ideas through videos, 3D materials, 537 83 500 500 600 424
7. Direct participation and activities as experience and exploration 416 134 400 400 500 203
8. f;:ts)gizl ggscommunicate in real time/non-real time without time and place 611 T3 600 600 700 687
9. Ability to utilize digital storytelling technology 642 60 600 600 700 795
10. Ability to actively manage finances 616 .76 600 600 7.00 6.87
N=19 Kendall’s W=.396 Chi-Square=67.727 df=9 sig=.000
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