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Abstract

This paper empirically investigates the role of affective image perception on the lodging demand for
fishing village tourism. Fishing village tourism has unique characteristics that set it apart from other
tourism markets, which are perceived through tourists' image perceptions. In this study, the researchers
surveyed 1,000 respondents to gather data on their affective image perceptions of fishing village tourism.
Twelve perception measurement items were used, forming two sub-constructs of affective image. Factor
analysis was employed to understand the underlying structure of affective image perception. The results
indicated that affective image perception consists of two sub-constructs: 'Pleasant’ and 'Enjoyable.’ To
analyze the impact of affective image perception on lodging demand in fishing village tourism, regression
analysis was conducted using the affective image perception factors along with tourists' demographic
variables. The findings revealed that 'Enjoyable' is a significant factor influencing lodging demand, whereas
'Pleasant' was statistically insignificant due to the low quality of life in fishing villages. These results have
managerial and policy implications for fishing village policymakers in the context of sustainable
development.

Key words : Affective image perception, Exploratory factor analysis, Fishing village tourism, Sustainable
development, Tourism demand

x
il
¥

21 THHong and Grydehej, 2022). g AF <]
FQ e oE A9 A5 84 Ausks Q

Lz 24 AR o] 2 #83 A ARolth

A s oz Aele) kel Ag A s

=2 A ofE A T ARIL O g grajoje] Fxs] =AH 1997Lﬂ oF

EE 30041 WHEARE B A% 2gn 2w o) o) Ao olual #2804

XH@}\]'%]?_] A& 2%7‘(_]/\]-?;] o1i /\]-Q./] T 01 %;L7HHL/\].C§(1997L:]01]H 20071/:])_‘,]_ O]H}lg—
A

A AE sk SR eter VgE Re 22007 O] FHE Al&)o] FAE

+ Corresponding author : 051-629-5961, yil@pknu.ac.kr orcid.org/0000-0002-1276- 3924
s o] wRe FYRAUNT AR F2A Q0 5] APHAUE

- 901 -


https://crossmark.crossref.org/dialog/?doi=10.13000/JFMSE.2024.10.36.5.901&domain=https://english.ksfme.or.kr/&uri_scheme=http:&cm_version=v1.5

dae

glov] of AT 2, ofE6xHABHAL
ol GG Fol olE A AAH P
2 ek S8l =AU 2 1E A

o A% oE FW P £8Y% gL w7

=]
o gk, olENY 30041 P EE FEe o7
SEEEEL:

of WMAE FFH AR PHE F
Ae Askidt shgich ol&hd 300419 of
H e At g Qszete] )t

o AUE B

ks
o& Bl F

o] AYE tidow g Ak ¥Fo] df #
Ropl A 7bg wEA Ygsks By AEol

(Hall, 2001), HE3F ¥d-2 A2, 3l 7 #14
oA Ao Abglel] AR FFE 71E T
7] w]&o]th(Unhasuta et al., 2021). =2 <]t
wHF ARl SAA FFH FHEstaL
W, A Ash wpel o] ojE w3 &
Ao gk JBE A5How Fsa

(Ha, 2021).

32 op 30
o ¢ oo
rm
o
ol

e
N,
12
To

)
ol (o
53!
ul
i
o
)
rlo
2
F e
1o
s
L i}

fu rlo wd ML M
o 4o 2
12 - o
o
o~
Bt 2
)
A A 1o
12 N
x 8%
12 S
|o
it
M
I
d!
)
2
)
v

f
°
-

AF&lo]th(Lee and Kim, 2020).

ST el Uxaln Qb FAAA dFS
olelE A 2ols HAT W FEA b
2 M gtk g B9, $FOR AT Ao
Vel FE 25 Fv) Gk A9 AAH
BEe 31 A2 5 Qn, 9 wyBFos
g wA AT Frh= ofE Aol AL
Agafate] A ALEe) A%7FeH fAol gl
4 5 otk E=e BT Frhe g Ao

3] Zk3ojol & AE QlzaE ANE )
th 2 B3P A AFY A A

)

o
=)
off

tott
i
N

b

o
0z

1zt

4> 12

S om oo kO

bloox o &L

)

e nE
o
oR

10 o
=

bk

12

rO

2o TR P T - O
¥
-

2

o
O

lo it & (m

o] AT AHE AAE 3= dE

OATHLi et al., 2024).

tlo o®
»

>

.o
il
o o, s

2
_()|L
a2
RS

' ot
B L
lo 2
) mi
o)
oi_, .
o o
o ot
R
,
il off
32 1>
v i
oy

(2 o
2 1o
>~

o —~

o%
rk
l
ch
ofo
_O,L'
)
2
l-N(
i
ot
1o,

fo m o x e
ol 1%
ol
32 S
St o
o
v
o
Y
ry

B b g

o
)
o
By
I

i)
o

N
I

X,
rlo
2
rhv
Mo
ot
o
i

re
-
=2
=
_°|l'4
N
=
tlo
2
= Ol" |
et
>

P Sweln ofF Be thE w1y

o

r
Mool 1 Al

Mr oo rlr ¥ o to - N

“ofEe B - 55 EE vkl Aol A
ol @) ujFel G AY F FE Fugow
BESHE Adne P o714 Ao

e WFEA 9

A
L

gtk Rolt). o
gpe] 7} ohjeh

FES AT F UALS Avjet 1

3

ot

° o &
N
- .
N
3
jud
=
v
S

AFE Bl 5

=2 e
(I ze
oo 1o
rh
)
::I‘
o
=y

o YL K9 vhrkek A
< =

ZFsA Gvl, &9 wRF FaE
4R o A4NL vF BRI

:\0 g ol
j=o u -
— —_— o

! E o,

fo KU oS

o
o
o

ol
e



geet of

15

ke)
gl

off i

Hi& AMNEs §

)
=~

o Je)

-
[¢]

&

=
L

o} ZAF 7)7RS 2022 29

w3

=
L

2 7192 of
A7) QthKim, 2015; Nam,

2020; Yoon and Kwon, 2020). ©]i= “15<+ djiqt

L

= JF F Yk

)

NI

gAke] A, dol, AFA, n&

[e)

o

o%

A

] AsE et vk

1<

ek

)
K
H

o
b

k.

o)
J_,NO
A
ofp
Hlo

K
s

i

=K

)
A

4

s

k]
pl

o i

0
00

I, o4

A7

ANA olulA

L

L

140] 5]

o
o

S

o N7 olmA 9

AT A A

ZAE A DA A

)

g

o

X

5t

o

&

1

&

W <~(Bipolar
s 2

J

S
=

Variable) FE|Z T = o] 3t

A
~

sol delel 3

5 ©

o o]ﬁ_

=

3] ]

S

3 37 24 7)Y

oo
o
)
o

G

B
B
B

o

)

=
=

A
&l

1

ERERI B
AR o] A7k

=

s

k]
pal

L

71 Aeld g AAA onA <

gl o
4 ET

TAL AA|

.I

oy
fze]
NA
o

—_—

0

J
o

A
mud
)
b

el

A

al

E

LS|
=

o FEH A7 A= @S

3} ¥
A

_ZOO

o|J
A

=
=

31{(Sim and Kim, 2016)

AAA Q1 =R 2 At

15

i

&

pas
]_

k]
i

ol

w3gel
o WAAZ AAATNM EFE FAMF o

)
=

=
L

- 903 -



FIpET
WA 24 =7E 99 weh o] A 4 9

UH(<Table 1>

x).

<Table 1> Emotional Perception Measurement Items

Factor Items Source
Interesting — Boring
Fun - Not fun
Convenient — Inconvenient
Pleasant- Unpleasant
Familiar - Awkward .
EmotioTlal Clean - Dirty “2]311 ;n(liﬁiil,
perception Active — Inactive 2016
Bright — Dark
Young - Old

Comfortable — Uncomfortable

Safe — Dangerous

Relaxed — Constrained

Source: Authors
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<Table 2> Demographic characteristics of the 3 o]0 AE AL HlYs o7 o] AT
(Ijrfilzozznt;m Korean Million Won, Person, Night) Axet Mg flet dedes AE 5 otk 1
’ 9 qetels wekgel A e 79 Qo
Item Mean Std. dev. Hle] 953 =& 24 ¥EE polty o= 3
Age 45.26 13.13 gyl 2o gferet P oz A 5 9ok
Marital Status(Married) 67% 47% N IE:_!-M&'I ROI_I _E_&'i 72:‘1'-
Income 605.52 361.70 Gan a6 BAS STATA 18 Jl¥ weel
Travel Group Size 357 281 factort-(Principal-component Factor)s &-&3191 2
Number of Nights Stayed 1.51 1.68 n, 9ol %% 7|F& olo]ZME [o]Are] Qo
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<Table 3> Frequency Table of Emotional Perceptions of Fishing Village Tourism

Frequency
R
Interesting 232 436 232 55 21 18 6 Boring
Fun 223 407 263 61 23 20 3 Not fun
Convenient 58 143 258 275 178 78 10 Inconvenient
Pleasant 262 317 252 103 43 18 5 Unpleasant
Familiar 135 294 281 186 78 20 6 Awkward
Clean 94 221 256 226 152 47 4 Dirty
Active 174 336 274 123 62 26 5 Inactive
Bright 198 373 246 130 33 20 0 Dark
Young 117 200 200 209 156 91 27 Oold
Comfortable 135 257 288 209 79 31 1 Uncomfortable
Safe 90 214 283 267 109 36 1 Dangerous
Relaxed 267 337 232 117 29 17 1 Constrained

Source: Survey results
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<Table 4> Results of Factor Analysis on Emotional

Perceptions of Fishing Village Tourism

Factor Communa Cronbach’s

loading
0.749
0.621

Item

Construct

lity
0.5907
0.5222
0.6745
05132
0.6726
0.6743
0.8134
0.8076
0.5795
0.5208
0.6932
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